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1.      (a)  What  are  the   stages   in  the   consume.r  buying

decision process? Explain the significance of post-
J

purchase  behaviour  in  this. process?        +            (9)

(b) Explain  the  difference  between-(i), online  and

offline  markets   (ii)  Org-an.ised  and  tJ`norganiswed
i

market s..                                                                               (9)

Or

(a)  Explain  what  are  the  alternatives  availab.Ie  to  a

di,ssatisfied consumer._                                                   (9)
iJ

(b)  Explain  the  concept  of  :`Maximum  R.ptail  Price

(MRP)".  Why  is  it  considered  deceptive?  Also

explain the concept of price in whbleJsdie and retail

market.                                                                               (9)
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(iF)   Hfch ngEtT RI` qPr` ?3TqtTTrm will

S enuqT  (Deceptive) ffi T"T iflrm a? q[q a ha

(Wholesale)  3ir qE{r  (Retail) qF qfr apTRTT¥ th

wi`                                   '       I            (9)
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i
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2.      (a) Explain  the  org`aniza'tional,  set `tip  comprising  of

advisory- bo`dies  under  the  Consum'er  Protection

Act,  2019?                                                                            (9)

(b) Describe  the  various  consumer  rights  available
un`der  the  CPA,  201'9                                                     (9)

+

Or

(a)  Discuss  the  composition.and  jurisdiction  of  the

Natioflal  consu'hier Redres'sal  coinmissio`n?      (9)

(b)  When  is  a  trade practice  said  to .be  restrictive  or
unfair? Misleading advertisements fall under which

trade  pr`actice?                                                                 (9)

(E) uqu Gqin iaRT tin  wh iir th  3ir
aaifch wii                                      (9 )

(RT)   tfia fan tqTm-qqER ch  tlhiiadcni?I  qT  gil H5T

i           LifflaT  a?   3TTRE  fafflHTiin  in a.  quFT  ~a7

(9)

3.      (a) What are the grounds for filing a complaint under

CPA 2019? And also explain the limitation period

for  filing  complaints  under  CPA,  2019.  Can  the

limitation period be extended?                                 (9)

(b)  Discuss the landmark case decided by the National
Commission related  to  medical  service  under the

consumer  protection  Act.                                        (9)

Or
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(a)  Discuss  any leading case decided by the National
Commission or Supreme Court related to banking

service  under  the  Consumer  Protection  Act.

(9)

(b) Explain the procedur`e  fQr filing and hearing of a
complaint  under  the  Consumer  Protection  Act,

2019?                                                                                           (9)

4.      (a) What is tbe,role of Banking ombudsman.in speedy

redressal  of consumer complaints  in the Banking

sector?                                                                                   (9)

(b)  Discuss  the  role  of ASCI  in  cur,bipg  mislea.ding
advertisements?  What  are  the  consequences  for

advertisers  who  violate  ASCI  guidelines?          (9)

Or

(a) Discuss   how   the   RERA   has   contributed  to
consumer  protection   for   India's   real   estate

consumers.                                                                        (9)

(b) Who  is  an  insurance  ombudsman?  What  is  the
nature  of  complaints  taken  by  the  Insurance

Ombudsman?                                                                  (9)

'®
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5.      Write  short  notes  on  any  three  of the  following :

(6x3-18)

(i)    ISO  10000  suite

(ii)   AGMARK

(iii)   National consumer Helpline

(iv)   Energy Rating  Standard

(v)   e-Jagriti

(ff )  Gqin iFZT-iafa fu a iafin wh. th qTRIT
q¥i  ga fu S rfe-nd qq5i{ 5T fflT TT5iq
a?

(RT)   3fitRTq¥-.
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(ii)    tiTf8H   (Organised)   3it  ffldrf8tT

(Unorganised) FT

en

(9)

(9)

(E)  fflgiv 3Tin i± rm Tin-qin a iaERT 3qaaT ffi
¥?                                                                                          (9)
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